Spice Up Your Holiday
Activities

" If your resort doesn’t already
have a seasonal tradition during
the holidays, now is the time
to start one. The benefits of

i traditions are many. Traditions

are unifying, create bonding

opportunities, and a sense of
comfort and belonging. They
help us to celebrate the things
that really matter and offer

the chance to make lasting

memories while taking time for

connection. Establishing an
annual tradition for your resort
guests just might make their

Build Guest Relations

tradition to visit your resort their
reason to come back year after
year!!

Creating A Longstanding
Tradition

Gingerbread dates as far back
as 2400 BC with the Greeks.
However, the gingerbread we
know with the spicy and sweet
mix was developed in the 15th
century. The confection rose
to popularity in England during
the 16th century when Queen
Elizabeth | served gingerbread
cookies to visiting dignitaries.
Houses first appeared in
Germany, decorated with gold
leaf. The Brother’'s Grimm
propelled the popularity of
the cookie houses when they
penned the story of Hansel and
Gretel. Following the story
of lost children finding a
house made entirely
of candy, in the 19th
- century, millions
have figured out how
to make that dream
a reality.

If You Build It, They
- Will Come Back

As an Architect
.= this is one of my
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favorite seasonal activities, so
share the joy of building together
this holiday. Today there are

. endless techniques for building

and decorating gingerbread
houses. No matter the capacity
of your resort, the eatable house
making tradition is within reach.
Strategies for building can be
implemented for guests in their
independent units, as an “All
Are Welcome” event, or a kid’s
program workshop. Building
houses can be done throughout
the entire month of December for
all guests, for one week of the
month, or a single day. Resort
units with kitchens have a leg
up on the competition!! In suite
ovens mean travelers can bake
their own gingerbread!

No matter your approach, the
best plan is to plan! Create

or purchase kits with all the
essentials and deliver to your
units as a jolly welcome for your
guests. Your kits can be made
available upon request or at your
staff run event. Pre-packaged
kits are a great shortcut at

a reasonable price. A more
zealous approach would be to
provide all ingredients and tools
along with a favorite recipe and
detailed instructions for every
step of the process. The internet

One Gingerbread
House at a Time

is ripe with all kinds of resources
and inspiration.

The fun of gingerbread building
is sometimes.more about the
building and the candy than it is
about the gingerbread. Graham
crackers can be substituted for
the cookie — they already come
in manageable bricks and there
is less pressure if something
breaks. All that’s left to add is
icing and candy. Lots of candy!

Make The Most Of It & Get
Social About It!

Whatever tactic you choose,
make the most of the opportunit
to connect. Perhaps a member
of your staff or a regular guest
has a tried-and-true recipe they
are willing to share for your
kits. Or you can go the way

of connecting travelers to the
local community by forging a
partnership with a local pastry
chef. Perhaps they share a
recipe, prep dough for your kits,
or make special appearance at
your event.

Give participants a chance to
share their creations. When
displaying guest-made houses
in your lobby is not practical,
social media provides the perfec
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'LODGING
GOODS

¢ PTAC/TV/MICRO COMBOS
¢ CASE GOODS & SEATING

¢ LED MIRRORS

¢ ART FRAMES

¢ LED LIGHTING & LAMPS

¢ HOTEL PHONES

¢ BED FRAMES & MATTRESS
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